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An Initiative of Micro Credit Innovation Department 
(mCID), NABARD through NABFOUNDATION



WHAT
● My Pad | My Right is a pan-India, livelihood 

cum menstrual hygiene project, aimed at 
the socio-economic empowerment of rural 
women. 

● The project is being funded by mCID, 
NABARD across 35 locations in country. 

● Additionally, one unit has been set-up in 
Central Jail, Dimapur, Nagaland under the 
CSR provided by NABFINS. 

WHY
● Poor Menstrual Hygiene Management 

(MHM) continues to be one of the major 
health crises in rural India. 

● Nearly 60,000 rural women die each year 
because of cervical cancer, and nearly 2/3rd 
of these deaths are due to poor menstrual 
hygiene. The National Family Health Survey, 
2015-2016 revealed that more than 50% of 
women adopt unhygienic methods during 
menstruation.

● Within NABARD, the organization which 
gave Self-Help Groups to this nation, it has 
been known for over 2 decades that for poor 
rural households, expenditure on sickness 
has huge economic consequences.

● Women’s menstrual hygiene among SHG 
members, therefore, became an agenda for 
NABFOUNDATION.

HOW
● Under MPMR, one well performing Self-Help 

Group (SHG) in a district is selected through 
NABARD’s network of SHGs. 

● This SHG is then provided with one sanitary-
pad making machine and working capital to 
start the venture. 

● The SHG women are trained in the production, 
marketing and sale of these pads. 

● Rent, wages, and raw material are provided 
free-of-cost till the SHG is able to achieve 
self-sustainability.

WHEN
● MPMR was launched by Smt. Smriti Irani, 

Hon’ble Union Minister of Women and 
Child Development, on 15th October 2020, 
International Day of Rural Women.

WHERE
● At present, the project has been 

implemented across 35 districts, with two 
districts in Ladakh and one district each in 
the remaining states/UTs. 

● The project is also being implemented in 
Central Jail, Dimapur, Nagaland. 

● Gradually, the project aims to cover all 
700+ districts in the country, reaching out to 
over 14,000 rural women across 3000 Indian 
villages.

WHO
Partner agencies:
● NABARD, NABFOUNDATION and one NGO in 

every district

Beneficiaries:
● The project directly improves the economic 

positionality of SHG women through 
livelihoods being created.

● It indirectly impacts the lives of thousands 
of rural girls and women who benefit from 
the increased availability, access and 
affordability of sanitary pads. 

Impact-as on 31st March 2022
Livelihoods generated for 300+ 
SHG women
2.70 lakh+ pads produced 
Rs. 5.60 lakh+ revenue 
generated for the SHG women
1128 villages covered by the 
SHG women



Project NEW (Northeast-region Entrepreneurs’ World)

For, of, and by the North-East



WHAT
● Project NEW is a first-of-its-kind technology-

based initiative, which aims at identifying 
aspirations, providing required skill sets, and 
building an eco-system through which the 
youths of North-east can emerge as self-
reliant individuals. 

● The project is being funded by NABCONS, 
NABFINS, NABSAMRUDDHI and Dalmia 
Bharat Foundation.

WHY
● Youths in NER have their own unique 

aspirations. We need to understand their 
truth from them.

● Need to develop a holistic environment in 
which credit, skilling and networking are 
provided where they are needed. 

● Put an end to flight of intellectual capital 
in the form of bright youths moving to other 
cities.

HOW
● The project will run in two distinct phases: 

Phase 1 and Project 2.

 Phase 1:

● Interested youths will fill out the NEW 
Registration form. This form will record their 
aspirations and requirements relating to 
skilling, credit linkage and networking. 

●  The data collected will be collated and 
disaggregated into state, district and block 
level wise ‘Aspiration list’ showing who wants 
to take up what kind of skilling information.

●   It will be a bottom-up approach using 
technology. The collated data will be 
analysed to develop district and state 
specific training programmes.

●  Data collation will continue and the system 
will keep on disaggregating the incremental 
data in a seamless manner.

Phase 2:  

● Skilling programs, credit linkages and 
networking opportunities will be facilitated 
for the registered youths of Northeast based 
on the data recorded in Phase 1.

● NABFOUNDATION will map the skills and 
aspirations and design short duration skilling 
courses in association with interested and 
qualified skilling institutions.

● Simultaneously efforts will be made towards 
cementing credit linkages for the skilled 
youth. Credit related information (financial 
literacy) will be a core component of all the 
skilling programmes.

●   Marketing tie ups will be made for all the 
projects where it is possible. Networking 
support to help in the growth of a venture 
will be facilitated.

WHERE
● 8 states of North-east India

WHO
Partner agencies:
● NABARD Subsidiaries- NABCONS, NABFINS, 

NABSAMRUDDHI 
● DALMIA FOUNDATION

● Seven Sisters Development Assistance 
(SeSTA)

● Leaders Connect (YouthNet) and NELC 
(North East Leaders Connect)

● Tharthilthlentu

● EastMojo 

● Nagrik Foundation

Beneficiaries
● Aspirational youths of North-East India.

Project NEW (Northeast-region Entrepreneurs’ World)

Impact
Cultivating an atmosphere of 
entrepreneurship. 

Promoting gender equality and 
empowering North-east youth. 

Promoting sustained, inclusive and 
sustainable economic growth.

Creating a start-up culture 
by nurturing innovation and 
sustainable solutions.



Strengthening and Broadbasing Pashmina and 
Wool Value Chain in Leh, UT of Ladakh



WHAT
● The project ‘Strengthening and Broad-

basing Pashmina and Wool value chain in 
Ladakh’ aims to bring economic benefits to 
the women herders and artisans of Ladakh, 
through the strengthening of the Pashmina 
Value Chain. 

● The project is being funded by OFDD, 
NABARD and NABFOUNDATION.

WHY
● The Pashmina Industry in Ladakh remains a 

raw material-based industry with the profits 
being reaped by the processing industry 
outside the region. 

● Most of the profit margins in the Pashmina 
trade come in through value addition after 
sale of de-haired wool. The Ladakhi herders/
producers are not a part of this value 
creation. 

● The traditional Ladakhi art of spinning and 
weaving Pashmina is dying due to migration 
and reluctance of younger generation to 
take it forward.

HOW
● The project will help create a women-centric 

cooperative and providing them the required 
capacity building and skill upgradation to 
process finished products within the region 
and capture the global market. 

● Under the project, a passive Solar Heated 
Work Studio cum Training Centre is being 
built in partnership with the legendary 
innovator Shri Sonam Wangchuk, to provide 
a warm and comfortable work space to the 
members.

WHERE
● UT of Ladakh

WHO
Partner agencies:
● NABARD, NABFOUNDATION and Looms of 

Ladakh Women Cooperative

Beneficiaries
● Rural women with basic artisanal skills 

● Pastoralist and semi-pastoralist women of 
Changpa tribe

Strengthening and Broadbasing Pashmina and 
Wool Value Chain in Leh, UT of Ladakh

Impact

Financial and social 
empowerment of women in one 
of the remotest regions in the 
country. 

Training and encouraging 
women to take up managerial 
posts in the cooperative. 

Creating a pioneer luxury 
woman brand at source region 
with the herders participating in 
high value activities.

Inspiring other textile clusters 
in the region to work with the 
women herders directly, in an 
organized manner.



Promotion of an OFPO:
Basuba Brooms Producer Company Ltd.



WHAT
● The project is an attempt to set-up an Off-

Farm Producer Organization (OFPO) for 
Community Based Production of Broom 
Sticks in Ri-Bhoi, Meghalaya. 

● The primary aim of the project is to promote 
basic processing, manufacturing and 
marketing of broom grass by the local 
community. 

● The project is being funded by OFDD, 
NABARD with support from JSW Foundation 
in the form of raw material for construction 
of a CFC.

WHY
● Meghalaya produces maximum broom grass 

which is sold to traders from various states 
like Rajasthan, Andhra Pradesh and Tamil 
Nadu.   

● Most of the tribals associated with broom 
cultivation and collection are women.

● There is a steep exploitation of these tribals 
by intermediaries since there is no value 
addition in the region. 

● This project is an attempt to correct 
the situation by empowering the tribal 
communities to be a part of the value chain 
in an organic manner.

HOW
● Basuba Brooms Producer Co. Ltd. has been 

registered with MOCA, GOI.

● This OFPO will be a hard-core business 
entity – thinking and operating like a typical 
business trader. 

● Interested tribal members of the district will 
be trained in the production of broom sticks 
on a community basis, bringing broomstick 
making as a complete livelihoods-based 
activity.

● The project will also involve marketing 
produce of the OFPO in organized settings, 
enabling them to bargain better prices for 
their products and eliminating middlemen. 

● Professional agencies will be roped in for 
capacity building of the Board and CEO of 
the OFPO. 

● A large Common Facility Centre will be 
developed on leased land for storing the 
OFPO produce.

WHERE
● Currently, the project is being taken up in 

12 Villages in Ri-Bhoi district, Meghalaya. 
Eventually, the project will be scaled up to 
cover the entirety of Meghalaya.

WHO
Partner agencies:
● NABARD, North East India Committee 

on Relief and Development (NEICORD), 
Meghalaya Hills Farmers Union (MHFU), Ek 
Gaon Consulting Services Private Ltd. (ECS), 
North East Small Finance Bank, NERAMAC 
and Azure Lotus Foundation

Beneficiaries
● 250 tribals from 12 villages initially

Promotion of an OFPO:
Basuba Brooms Producer Company Ltd.

Impact
Livelihood opportunities to 
around 1000 broom grass 
growers in the tribal regions of 
Meghalaya in the long run.  

Supporting the tribal women in 
Meghalaya

Enhanced and sustained 
income

Mainstreaming of tribals with 
mainland markets

Impact
Livelihood opportunities to 
around 1000 broom grass 
growers in the tribal regions of 
Meghalaya in the long run.  

Supporting the tribal women in 
Meghalaya

Enhanced and sustained 
income

Mainstreaming of tribals with 
mainland markets



Aapno Paani



WHAT
● Project ‘Aapno Paani’ is designed to address 

the water and energy crises in Jodhpur 
district of Rajasthan. 

● The project is being funded by 
NABSAMRUDDHI and NABFOUNDATION.

WHY
● Water, sanitation, and hygiene are the 

biggest missing links across lakhs of villages 
in India. 

● Bereft of this simple facility, people across 
the country, especially women, go through 
multiple hurdles to source water from 
contaminated water-bodies, making 
themselves vulnerable to a score of diseases 
and continued discomfort each day. 

● This tragedy unfolds each morning for lakhs 
of women in Rajasthan.

HOW
● A central solar power based RO-UV filtration 

plant will be set-up to filter drinking water in 
Kharabera Bheemawatan village of Jodhpur 
district. 

● The entire project will be run and owned 
by a local committee with members from 
different castes. 

● Electric vehicles powered by the centralized 
solar grid will be used for delivery.

WHERE
● Kharabera Bheemawatan village, Luni Block, 

Jodhpur district, Rajasthan

WHO
Partner agencies:
● NABSAMRUDDHI, NABFOUNDATION and 

GRID (Grassroots and Rural Innovative 
Development)

Beneficiaries
● Under this project the filtration system will 

provide 6,000L of drinkable water each 
day to 325 households and nearby local 
businesses

Aapno Paani

Impact
Increasing employment 
opportunities for women along 
with reducing time poverty

Promotion of renewable and 
sustainable energy

Improved health parameters 
in the village.  The project will 
directly contribute towards 
reducing water-borne diseases 
such as diarrhoea, typhoid, etc.



Bazaar Connect



WHAT
● Project Bazaar Connect is an effort to 

strengthen the market-readiness of FPOs 
across the country. 

● The project is being funded by NABKISAN.

WHY
● Many FPOs struggle to find potential markets 

for their produce. 

● Most small to mid-sized FPOs are restricted to 
agri-input businesses since it is a low hanging 
fruit.

● While it is natural for FPOs to work across the 
value chain in order to provide better impact 
to its farmers, FPOs often struggle to traverse 
this journey from trading to food processing.

● Enabling marketing at remunerative prices is 
the most critical requirement for the success 
of FPOs.

HOW
● The project will facilitate all the FPOs to come 

together under unique brands with new 
generation packaging solutions and sales 
through a wide variety of retail platforms.

● The project is being implemented in 
collaborative mode along with Innoterra, a 
Swiss-based agency.

WHERE
● Initially, the pilot will take place across the 

states of Maharashtra, Jammu and Kashmir, 
Andhra Pradesh and Rajasthan.

WHO
Partner agencies:
● NABKISAN, Innoterra, LabelBlind, Ashoi 

Communications

Beneficiaries
● The project will cover 12 FPOs reaching 

over 5,000+ farmers in the identified states, 
equipping them to increase their market 
potential by making them market-ready. 
Following geographies are proposed to be 
covered:

o Rajasthan (Sikar, Alwar, Jodhpur)

o Maharashtra (Solapur, Jalna)

o Andhra Pradesh (Guntur)

o Jammu and Kashmir

Bazaar Connect

Impact
Ensuring market readiness of 
FPOs

Setting up a scalable, tangible 
and quantifiable project

Mainstreaming of FPOs with 
mainland markets



Aapno Anaaj



WHAT
● Project ‘Aapno Anaaj’ will work towards 

enabling farmers in Jodhpur to market their 
agri-produce, namely- Jowar, Bajra, and 
Moong, at a national level.

● The project is being funded by 
NABFOUNDATION, and has also received 
grants from donors within NABARD.

WHY
● Every year, the farmer households from 

Kharabera Bheemawatan  village sell 
their produce (millets) to middlemen at 
extremely low prices. This is mainly owing to 
lack of market-related and agri-processing 
awareness. 

● Currently, the millets are being marketed at 
an extremely low-price range of Rs. 20-25 
per kg.

HOW
● Under the project, the farmers will market 

their agri-produce by undertaking activities 
such as primary grading, cleaning, sorting, 
and packaging. 

● The raw materials will be procured from the 
local farmers. After thorough cleaning and 
sorting, these will be packed into 1kg and ½ 
kg packets and sold in the retail market. 

● This initiative will help in contributing towards 
a sustainable livelihood for the villagers by 
providing a steady income. Once the desired 
impact is achieved, similar interventions will 
be replicated for the nearby village. 

● The project is being implemented in 
collaborative mode along with Innoterra, a 
Swiss-based agency.

WHERE
● Kharabera Bheemawatan village of Luni 

Block, Jodhpur district

WHO
Partner agencies:
● NABFOUNDATION and Innoterra

Beneficiaries:
● 325 farmer households with about 2500 

population from Kharabera Bheemawatan 
village of Luni block in Jodhpur district, 
Rajasthan.

Aapno Anaaj

Impact
Sustained and regular 
market avenue for the farmer 
households

Ensuring market readiness for 
the farmers of the village

Livelihoods with dignity



MoU between NABFOUNDATION and 
nurture.farm to #EndTheBurn



MoU between NABFOUNDATION and 
nurture.farm to #EndTheBurn
WHAT
● On 29th October 2022, NABFOUNDATION 

and nurture.farm entered into an MoU to 
put an end to stubble burning, and provide 
livelihoods to 4000 SHG women across North-
India. 

● The MoU signing ceremony was chaired by 
Shri K V Shaji, DMD, NABARD, and received 
widespread coverage in various the national 
and local level newspapers such as Dainik 
Bhaskhar, Navbharat Times, Krishi Jagran, 
AgroSpectrum and so on.

WHY
● Every year, approximately 5.7 million acres 

of rice paddy stubble are burned on the 
farms of North India. This burning results 
in the formation of a blanket of smog that 
chokes the entirety of Delhi NCR during 
winter, making it one of the most polluted 
cities in the world. 

● However, a debilitating absence of cost-
effective and environment-friendly crop 
decomposition options compels the farmers 
in Punjab and Haryana to carry this stubble 
burning exercise out. In an attempt to 
systematically address this issue from the 
grassroots, 

● NABFOUNDATION, NABARD and nurture.farm 
have entered into an MoU to #EndTheBurn.

HOW
● The partnership will see these entities 

collaborating to push the revolutionary 
PUSA Decomposer enzyme developed by 
IARI, Delhi. Spraying the PUSA decomposer 
will allow the farmers to sow the next set of 
crops in as less as 8 days. This is a remarkable 
breakthrough since the farmers would 
no longer have to employ the usage of 
hazardous methods to decompose their 
stubble. 

● Additionally, the #EndTheBurn campaign will 
also provide direct livelihood opportunities 
to 4000 SHG members by training them 
as Krishi Mitras (field partners). These 
enterprising women will be essentially 
trained as professional agri-input suppliers 
to address a long-standing need of Indian 
agriculture for authentic, certified agri 
inputs at competitive rates from vendors/ 
individuals which a farmer trusts. For every 
agri-input sold, the SHG member will earn a 
commission.

WHERE
● The pilot is proposed to take place across 7 

districts with highest stubble burning rates in 
Punjab and Haryana. 

WHO
Partner agencies:
● NABARD, NABFOUNDATION and nurture.

farm

Beneficiaries:
● Farmers and 4000 SHG women across 7 

districts of Punjab and Haryana.



‘COVID-PROOFING DEVELOPMENT 
PROJECTS’- A national-level conclave



‘COVID-PROOFING DEVELOPMENT 
PROJECTS’- A national-level conclave
WHAT
● N A B F O U N D A T I O N 

and NABARD came 
together to organize 
a national-level 
conclave around 
the central theme 
of ‘Covid-proofing 
on-going and 
future development 
projects.’ 

● The conclave saw 
the participation 
of some of the 
finest development 
professionals from 22 top-level CSR 
organizations and CSOs in the country, 
sharing their experiences around 
development planning in the post-Covid 
world. 

● Some of the participating organizations 
were- Reliance Foundation, JSW Foundation, 
Lupin Foundation, Dalmia Bharat 
Foundation, American India Foundation, 
Bajaj Foundation, Bayer Foundation, CARE 
India, SeSTA, Myrada and many more. 

● The conclave was chaired by Dr. G R 
Chintala, Chairman, NABARD, who delivered 
a special address to all the participants. 
Shri Sanjeev Rohilla, CEO, NABFOUNDATION 
also addressed the gathering about 
NABFOUNDATION’s working throughout the 
pandemic. 

● As an extension to this, an e-brochure 
compiling all major discussions from the 
webinar was also designed and 
launched by NABFOUNDATION. 
The copy of the brochure can 
be accessed by scanning the QR 
code.

WHY
● This national-level conclave was organized 

against the backdrop of the ravage caused 
by the pandemic which brought thousands 
of development projects across the country, 
to a halt. 

● At NABFOUNDATION, we realized that given 
the possibility of recurrence of pandemic-like 
events, we needed to work towards building 
a platform for development professionals to 
collate their experiences and learnings for 
re-modelling and revisiting development 
projects. This national-level conclave was 
one such attempt in that direction.

WHEN
● The national-level conclave 

was organized on 22nd June 
2021, between 11AM-1:30AM. 
The livestream footage of the 
webinar has been uploaded on 
NABFOUNDATION’s YouTube channel and 
can be accessed by scanning the QR code. 

WHERE
● The national-level conclave was hosted from 

NABARD Head Office in Mumbai, however, it 
saw the online participation of development 
professionals from all across the country. 

Impact
This conclave was marked as 
an ‘urgent need of the hour,’ 
with discussions that emerged 
to benefit and guide the CSR 
projects of over 1000 CSR 
implementing companies, and 
over a lakh of NGOs working 
in the health and sanitation 
space, across the country.

Covid-proofing 
Development Projects 
under CSR
e-Brochure summarising all discussions from the 
webinar on 22nd June, 2021



‘KNOWLEDGE-CONVERGENCE THROUGH 
AGRI-STARTUPS’- A national-level conclave



WHAT
● Every year on its Foundation Day, 

NABFOUNDATION organizes a knowledge-
based event. 

● For the FY 2021-22, NABFOUNDATION, along 
with NABARDand NABVENTURES, organized 
national-based conclave around the central 
theme of ‘Knowledge-convergence through 
Agri- Startups’.

● The conclave witnessed the participation 
of 12 of the most promising agri-start-
ups sharing their aspirations and growth 
strategies with policy framers in the country. 

● The conclave was chaired Dr. G R Chintala, 
Chairman, NABARD while Shri Anil Agrawal, 
Additional Secretary, Department for 
Promotion of Industry and Internal Trade 
(DPIIT), Ministry of Commerce and Industry 
delivered the inaugural speech. 

● Shri Sanjeev Rohilla, CEO, NABFOUNDATION 
and Shri Rajesh Ranjan, CEO, NABVENTURES 
also delivered their welcome speeches to 
the gathering.

WHY
● It has been proven beyond doubt that what 

saved India from a sure shot catastrophe 
during and after the many waves of the 
pandemic was the phenomenal rally by the 
agri sector. Equally significant was the role 
played by agri start-ups, who are said to 
hold the key to many travails afflicting the 
Indian agri-sector. 

● Currently, it is estimated that there are 
about 600 to 700 agritech startups in India 
operating at different levels of agri-value 
chains. The market potential of these start-
ups has been estimated to reach $24 billion 
by 2025. 

● This national-level conclave was an 
attempt to empower each one of us to 
closely understand the essence of agri- 
innovation, while simultaneously allowing us 
to comprehend the processes, requirements 
and intricacies of agri-startups, especially in 
the face of the COVID-19 pandemic.

WHEN
● The national-level conclave was 

organized on 1st September 
2021, between 10:30AM-1:30AM. 
The livestream footage of the 
webinar has been uploaded on 
NABFOUNDATION’s YouTube channel and 
can be accessed by scanning the QR code. 

WHERE
● The national-level conclave was hosted 

from NABARD Head Office in Mumbai, 
however, it saw the online participation of 
entrepreneurs and policy makers from all 
across the country. 

‘KNOWLEDGE-CONVERGENCE THROUGH 
AGRI-STARTUPS’- A national-level conclave

Impact
The conclave provided a 
platform to the representatives 
of these start-ups to collate 
their experiences and learnings 
for ensuring scaling up their 
ventures and connecting with 
on-ground beneficiaries such 
as FPOs and SHGs. 

The conclave was marked as 
burning need, with discussions 
that were aimed to benefit 
and guide agri-startups across 
the country, and help in 
deconstruction of the essence 
of agri-innovation. 

The webinar also made 
headlines in some of the most 
reputed national dailies such as 
the Business Line.



MoU between NABFOUNDATION & 
INNOTERRA to strengthen market-readiness 
of FPOs



WHAT
● On 14th December 2021, NABFOUNDATION 

entered into an MoU with INNOTERRA to 
systematically address the packaging, 
marketing, selling and branding aspirations 
of FPOs to strengthen their market-readiness. 

● The MoU signing ceremony was chaired by 
Smt. Suseela Chintala, MD & CEO, NABKISAN 
Finance Ltd.

WHY
● Today, there are around 8,000 FPOs in the 

country. However, a majority of them lack 
marketing knowledge which further restricts 
their access to the markets. For this very 
reason, they prefer to restrict themselves 
to input businesses with their shareholder 
farmers and non-shareholders as it is a low 
hanging fruit and is risk free. 

● The role of marketing also becomes crucial 
as an FPO matures from selling primary 
produce to value added or packaged/
branded secondary and tertiary products. 

● Amid the disruption caused by the 
pandemic, the FPOs now, more than ever, 
struggle with finding the right markets.

● Lack of sustainable systems for strengthening 
market linkages of FPOs has been well 
documented. At the same time multiple 
opportunities exist within the agri ecology 
which can leverage the available resources 
with the help of FPOs. The challenge is to 
ensure market readiness and build robust 
market linkages to generate a sustained 
revenue stream.

● Therefore, today, enabling marketing at 
remunerative prices is the most critical 
requirement for the success of FPOs.

HOW
● The partnership aims to handhold the 

farmers in a very organic manner throughout 
the process and provide capacity building 
support to them through a robust market 
readiness effort and other market linkages 
opportunities. 

● It will entail the FPOs to set systems of 
procurement, quality checks, certifications, 
licensing, branding, packaging, labelling, 
establishing linkages with markets etc, to 
ensure that their produce is able to harness 
its full marketing potential.

 

WHERE
● Pan-India coverage of FPOs 

WHO
Partner agencies:
● NABARD, NABFOUNDATION & INNOTERRA

Beneficiaries:
● Farmer Producer Organisations and other 

collectives

Impact
Ensuring market readiness of 
FPOs and other collectives

Mainstreaming of FPOs and 
other collectives with mainland 
markets

Sustained and regular 
market avenue for the farmer 
households

Ensuring market readiness for 
the farmers of the village

Livelihoods with dignity

MoU between NABFOUNDATION & 
INNOTERRA to strengthen market-readiness 
of FPOs



Film on 
‘Need for Vaccination in Rural India’



WHAT
● On 5th June 2021, NABFOUNDATION released 

an 8 minute short-film on the ‘need for 
vaccination in rural India.’ 

● The film featured a message by Dr. G R 
Chintala, Chairman, NABARD, and Dr. 
Hemant Mankad, one of the most renowned 
General Physicians in Ahmedabad, Gujarat, 
to demystify the myths around COVID-19 
vaccination.

WHY
● The second wave of the COVID-19 pandemic 

severely hit the country, particularly 
impacting rural India. Apart from the issues 
such as the lack of supplies, one major 
development observed across rural India was 
the bogey of fears, myths and ill-conceived 
notions relating to Covid vaccination.

● The sheer lack of knowledge and 
understanding about the vaccination 
emerged as major hurdle in combating the 
virus.

● As a response to this widening gap of 
confusion, NABARD through its subsidiary

● NABFOUNDATION, conducted a quick field 
level research to gain insights about the 
major fears and questions among rural 
Indians. A short film with a specific focus on 
social media was made thereafter created, 
addressing these very fears and questions.

HOW
● A coordinated effort was made through 

the national level network of NABARD 
offices and district level managers to 
ensure that the message reaches the last 
village in the country. State Government 
departments, rural financial institutions, civil 
society, organizations, FPOs and SHGs were 
approached as outreach points to ensure 
the same.

● Since the video aimed at catering to 
different regions across the country, it was 
made available in 12 different languages, 
namely- English, Hindi, Marathi, Gujarati, 
Kannada, Tamil, Odia, Malayalam, Telugu, 
Manipuri, Bengali, and Khasi.

WHEN
● The videos were released across the month 

of June 2021, when the second wave of 
COVID-19 had wreaked havoc across the 
country.

● The videos have been uploaded 
on NABFOUNDATION’s YouTube 
channel and the entire playlist 
can be accessed by scanning 
the QR code.

Film on 
‘Need for Vaccination in Rural India’
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WHAT
● On 4th August 2021, CWC and 

NABFOUNDATION signed an MoU to 
bring scientific storage and warehouse 
facilities closer to farmers affiliated to 
Farmer Producers organizations (FPOs). 
The converged efforts will see state-of-the-
art scientific storage facilities being made 
accessible to over 5000 FPOs across the 
country.

WHY
● Approximately 7 million tonnes of foodgrains 

are lost each year simply due to lack of 
scientific storage. The March 2015 ICAR-
CIPET Report on the assessment of 
quantitative harvest and post-harvest losses 
had estimated the total volume of losses for 
all commodities to be about Rs 92,651 crore. 

● The wastage and loss is more pronounced 
in perishable items. According to Estimates 
of Value of Output (Central Statistical 
Organisation, 2016), the value of production 
of horticulture in 2012-13 was Rs 2,84,000 
crore while the estimated losses were about 
Rs. 31,500 crore. This comes to about 11% 
losses as against sub 5% losses in foodgrains.

● The domestic warehousing market is 
predictably highly fragmented with most of 
the warehouses having an area less than 
10,000 square feet. Approximately 90% of 
the warehousing space in the country is 
controlled by unorganized players, which 
manage small-sized warehouses with limited 
mechanization. 

● Against this background, it is evident that 
there is an impending need for scientific 
storage facilities for our farmers.

HOW
● CWC will provide scientific storage facilities 

to the interested FPOs recommended by 
NABFOUNDATION. CWC will extend the 
special discount of 30% on its published tariff 
to these FPOs.

● CWC will issue e-Negotiable Warehousing 
Receipts (e-NWRs) to the FPOs for the stored 
agri-produce.

● CWC warehouses will allow the interested 
FPOs to also use the space for other 
activities like drying, cleaning, processing, 
grading, assaying, packaging, labelling and 
standardization.

● CWC will also provide the interested FPOs 
access to air cargo operations and handling 
and transportation besides pest control 
services form.

● NABFOUNDATION will help CWC in 
developing smart communication strategies 
to bring the advantages of CWC schemes to 
FPOs

● NABFOUNDATION will create awareness 
among the FPOs/farmers about the benefits 
of the scientific storage through-
● Ground level sensitization drive
● A short film and other online channels

● CWC premises may also utilized to take-
up warehouse-based sales activity by the 
respective FPOs through the E-trading 
facilities.

● CWC has registered 320 warehouses with 
WDRA which can generate eNWR to avail 
pledge finance from banks against their 
produce stored.

WHERE
● The pilot is proposed to take place in the 

states of Andhra Pradesh, Telangana and 
Tamil Nadu.

WHO
Partner agencies:
● NABARD, NABFOUNDATION & Central 

Warehousing Corporation
Beneficiaries:
● 5000 Farmer Producer Organizations across 

the country

MoU between Central Warehousing 
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Impact
Addressing Post-harvest losses.

Helping in providing better 
price realisation for farmers.

Addressing bottlenecks in 
logistics.

Strengthening of supply chains.


